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DUNKIN' DONUTS TURNS TO STREET ARTISTS FOR ITS FIRST EVER TIMES SQUARE BILLBOARD

CANTON, Mass. (June 10, 2010) — Dunkin’ Donuts, America’s all-day, everyday stop for coffee and baked goods, today unveiled possibly the company’s most
prominent advertising yet, a billboard in the heart of New York City’s Times Square. For this billboard, Dunkin’ Donuts has taken a decidedly “fresh” approach,
turning to local street artists to create a unique design inspired by urban art of the New York City streets.

To create this billboard, Dunkin’ Donuts enlisted renowned street artist Robb Buono and his team of artists including UrbanMedium, TazRoc and Steven Lopez.
Buono developed his style on the streets of New York in the '80s and early '90s. He is renowned as the one to call for art direction in hip-hop music video
production, and he has worked on hundreds of worldwide productions across the music, feature film and commercial industries. UrbanMedium and TazRoc have
collaborated for the past seven years, most notably on design for the RockCorps Organization.

In another fresh move, over the past six weeks while the artists were finalizing the design, Dunkin’ Donuts used its billboard space for a secret teaser campaign
that featured no brand identification or imagery, inviting people to visit www.missionfresh.com to submit a guess as to who is behind it. One winner will be
randomly selected from everyone who submitted a guess to receive $5,000 and an all-expense paid New York City theater weekend for two. Beginning today, the
web site will feature the art used for the Dunkin’ Donuts billboard, as well as artist bios, and a behind-the-scenes video showing how the artists created the
billboard.

According to John Costello, Chief Global Customer and Marketing Officer at Dunkin’ Brands, the brand turned the billboard design over to local artists specifically
to produce a visually captivating design that would appeal to the millions of people who pass through Times Square each month. “The unveiling of our Times
Square billboard gives the brand incredible visibility in one of the most recognizable locations in the world and reinforces Dunkin’ Donuts’ position as the nation’s
coffee leader,” he said. “Using this prominent space to create one of the world’s largest pieces of street art is yet one more way Dunkin’ Donuts stands out from
other brands.”
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About Dunkin' Donuts

Founded in 1950, Dunkin' Donuts is America's favorite every day, all-day stop for coffee and baked goods. Dunkin' Donuts is a market leader in the regular/decaf
coffee, iced coffee, hot flavored coffee, donut, bagel and muffin categories, and the largest coffee and baked goods chain in the world. Dunkin' Donuts has
earned the No. 1 ranking for customer loyalty in the coffee category by Brand Keys for four years running. The company has more than 9,000 restaurants in 31
countries worldwide. In 2009, Dunkin' Donuts' global system-wide sales were more than $5.6 billion. Based in Canton, Massachusetts, Dunkin' Donuts is a
subsidiary of Dunkin' Brands, Inc. For more information, visit www.DunkinDonuts.com.
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