Dunkinâ€™ Donuts U.S. Names Stephanie Meltzer-Paul Vice President, Digital and Loyalty Marketing
CANTON, MA (April 23, 2018) - Dunkin' Donuts today announced the appointment of Stephanie Meltzer-Paul as Vice President, Digital and Loyalty Marketing,
Dunkin' Donuts U.S. With more than 20 years of experience in customer loyalty and digital marketing, Ms. Meltzer-Paul will lead the further development of the
brand's DD PerksÂ® loyalty platform, continue the expansion of On-the-Go Mobile Ordering, and further strengthen the brand's strategic partnerships. She will
report to Tony Weisman, Chief Marketing Officer, Dunkin' Donuts U.S., and will officially join the company in early May.

Ms. Meltzer-Paul joins Dunkin' Donuts after most recently serving as Vice President, Member Engagement and Loyalty at BJ's Wholesale Club. In this role, she
led a team responsible for developing and spearheading the marketing strategy for the My BJ's PerksÂ® Program and customer relationship management efforts.
Meltzer-Paul also drove membership engagement and retention for the company, and leveraged data to improve conversion rates in-store and drive member visit
frequency.

Previously, Meltzer-Paul was Senior Director of Global Loyalty Marketing for Starwood Hotels & Resorts where she transformed, rebranded and greatly increased
membership in the Starwood Preferred GuestÂ® program. She also served as Director of Marketing, Loyalty & Communications for American Express, leading a
highly successful team responsible for increasing Card spend in the Company's Blue rewards program. Earlier in her career, Ms. Meltzer-Paul was in marketing
and customer acquisition for TIME Inc.

A native of New Jersey, Ms. Meltzer-Paul received her B.S. in Marketing from Ithaca College in Ithaca, New York. She is the recipient of numerous marketing
industry awards including a prestigious Freddie Award for Best Hotel Loyalty Promotion.

According to Tony Weisman, Chief Marketing Officer, Dunkin' Donuts U.S., â€œStephanie is a talented business leader who has excelled at delivering
exponential customer growth, retention and revenue generation through best-in-class marketing strategies, and we are thrilled to have her head up our digital and
loyalty marketing efforts. This is a very exciting time in the evolution of the Dunkin' Donuts brand, and we believe Stephanie is exactly the right person to help us
further engage with our customers, including building on the strength of our DD Perks program, one of the fastest growing loyalty programs in the quick service
restaurant industry.''

â€œI am excited to join Dunkin' Donuts and look forward to leading the digital marketing and loyalty team,'' said Meltzer Paul. â€œThis is a brand renowned for
its digital technology innovation, and I can't wait to be part of the efforts to deepen our customer relationships and make Dunkin' Donuts ever more convenient for
guests.''

Dunkin' Donuts has invested in new technologies and digital innovations in recent years to offer guests greater speed and convenience for ordering their favorite
menu items. As of the end of 2017, with more than 18 million app downloads and over 8 million members in the DD PerksÂ® Loyalty Program, the Dunkin' Mobile
App is one of the most successful and highest-rated merchant applications in the quick service restaurant industry.

For more information about Dunkin' Donuts, please visit www.DunkinDonuts.com.

####

About Dunkin' Donuts

Founded in 1950, Dunkin' Donuts is America's favorite all-day, everyday stop for coffee and baked goods. Dunkin' Donuts is a market leader in the hot
regular/decaf/flavored coffee, iced coffee, donut, bagel and muffin categories. Dunkin' Donuts has earned a No. 1 ranking for customer loyalty in the coffee
category by Brand Keys for 12 years running. The company has more than 12,500 restaurants in 46 countries worldwide. Based in Canton, Mass., Dunkin'
Donuts is part of the Dunkin' Brands Group, Inc. (Nasdaq: DNKN) family of companies. For more information, visit www.DunkinDonuts.com.
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